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NIMk

distributes succesfully: media art 

mainly video (90%) 

and instalation (10%)

wants to distribute NEW(er) media art:  

net art / software / hardware 

more interactive installations



Questions

What is the value of NIMk in distributing 
these types of NEW(er) media art?

How to promote and sell the work? (since 
they are already online)



JODI: Sk8monkeys on Twitter (2008-2010)

http://webcra.sh/2900/sk8/




Brainstorm main points

Promotion

push mode

demand

Personal/unique value of each work

different from online

NIMk facilitates artist to show value 





Keywords

put online – link to artist – add the context –
documentary –preservation – (good search 

engine) – metadata

– websites change (over time)

archives should keep the original context –
and historical details (hits per day ) –

knowledge to store as much as possible 
around it –


