
WELCOME

TO THE

PublishingLab



PRACTICES

SKILLS

TOOLS

METHODS

and more! 

We conduct 
publishing experiments 
that mix diverse

A laboratory with a 
HYBRID ATTITUDE



Part of the AMSTERDAM UNIVERSITY OF 
APPLIED SCIENCES and the INSTITUTE OF 
NETWORK CULTURES, the PublishingLab 
is an applied research lab focusing on the 
intersection of publishing practices and digital 
technologies, creating output for screen, 
paper, and all imaginable in-betweens.

The PublishingLab works with young enthusiasts, 
still studying or recently graduated, that come 
from different backgrounds and employ DESIGN, 
HACKING, WRITING AND MANY OTHER MEANS 
to produce experiments with digital publishing 
workflows, publication formats, reader interaction 
and user interface design. The PublishingLab also 
works with various partners, ranging from small 
publishers, government institutions, to large 
international companies in the field of digital media.



PublishingLab
Hogeschool van 
Amsterdam
Rhijnspoorplein 1
1091 GC Amsterdam
Benno Premselahuis, 
room 04A07

Get in touch: 
m.riphagen@hva.nl 
or +31621155913 

tw @PublishingLabNL
fb  PublishingLabNL

MEMBER OF



CHALLENGE: How 
can De Persgroep 
build sustainable 
relationships with 
millennial 'hit 'n' 
run' readers from 
social media?

RESPONSE: To find innovative ways of taking 
this first moment of interaction and build a 
sustainable relationship out of it, the project 
team built a prototype that focussed on the 
communication between the newspaper 
and its readers, improving the community 
engagement of readers, and finding 
alternative mechanisms for a newspaper 
to get to know its readers.

TRANSFORMING HIT 'N' RUN 
MILLENNIALS
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CHALLENGE: How can 
the 'Theory on Demand' 
book series be designed 
for the web to facilitate 
online reading and 
browsing through its 
contents?

RESPONSE: The new TOD web design 
has several features that facilitate online 
reading, like bookmarking, annotating 
paragraphs, a citation tool, keyword 
highlights etc. Users can easily find their 
way through large amounts of content to 
arrive at the point that's relevant to them 
and find connections to other information 
outside of the publication.
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NAVIGATING THEORY ON DEMAND



CHALLENGE: How can 
an interactive 
experience help a 
reader understand the 
architectural principles 
underpinning 25+ years 
of work and research in 
a way that print can’t?

RESPONSE: The project’s team made a digital 
extension of a printed book by UNStudio, that 
represents the Arnhem Station project. It is 
divided in two ways of navigating through the 
content, based on time. The 'fast' mode is a 
selection of highlights of the project. The 
'slow mode' offers more detailed information 
which fits the 'academic' type of user, who 
is searching for in-depth knowledge. 
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KNOWLEDGE MATTERS



PUBLISHINGLAB PARTNERS
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